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minute -by- minute ratings Dynamic logit
co-occurrence information
viewing set memory-based consideration
Set viewing set
memory set
2 .
Three-Step Process
STEP 1: Collect Consumers Viewing Set Data
STEP 2: Calculate Viewing Co-occurrence Identify Program Viewing Structure
CO(i,))=CORR(IND(i,n),IND(j,n)), i,j Y A N index programs
IND(l,n)=1if j v P(n) CO(i,j) co-occurrence scoreof i,j
0 otherwise n indexes viewers

IND(i,n) the 0-1 variable denoting
the inclusion of programs
| in the viewer n’s viewing

set



co-occurrence score
viewing set

CO-0ccurrence score cluster

STEP 3: Classify Viewer Program Segments
viewing set
cluster segment

segment  profile
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A the set of alternative
programs
P(n) the viewer n'sviewing set

CORR thecorrelation

Analyze Segment Profilesand Derive
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Living information 1. Livinginformation 2.
programs, Daily Dramas, programs, Current
One-Act Dramas, Affairs, Entertainment |3.  F-ratio t°
Documentaries, Programs, Daily R?
Comedies, Variety Dramas, Children’s
Shows, Quizzes Programs, Cartoons,
Mini-Series, Talk shows, Students Educational
Movies, Traditional Program
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Current Affairs, Foreign Dramas, One-Act
Drama Series, Dramas, Documentary,
Music/Culture/Art Movies, Sports, Talk
Educational Program, Shows
Participation Programs, 3. News,
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Entertainment Programs Educationa Program,
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2. Cable VCRs

Three-Step
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Dendrogram of Program Viewing Types on Week Days
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Program Co-occur rence Segments
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Discriminating Char acteristics of Viewer
Segments on Weekdays

Diigephlc a0 U
SacinEconomic Orama and Infgemation Varkety TV
kit A s SIS . oo 1 sem e X Weln
1 Sex B.58%
o LI B P L i A

Femais 43,75 M5 L - 5L
4. Age 4755
R e 0.0 L A . ol

15—29 25,08 3r.33 .09 2867

30-44 m.n ... A Ry e L A

S e .. I o -, L. .
3. Sigw of House 178t
W i AR, o S i i ALan
B i 5L i it v i

66 " and higher ... .. . - o I
4 aﬁ;q;.prﬁnuu ; 139

_ Bue Color/Saespecpie AN ey, E R -

 Farmars, Fisheman, et 1716 1ner 3B 088 i
Momewe wma T T 106 e
 Sutens, e T R 10,37 R e

14



Identifying Viewer Segments for T

V Programs
Discriminating Characteristics of Viewer
Segments on Weekend
Demographic asd =~ SOE RS ETTE = PRte Percent of Viewers .
Soclopcenomic ‘Weskend Prog. Isdcamurtion- Varisty TV
1 Sy 388
Mok L Ha s67 s 1306
B se 93 Wi sist N
2. Agn B2, 3t
B . L A CE
..... w» o aw o uM 1847 L
I T ghes LS T 2 T mre 4
Sandnger Marl o 16,44 B, B0 .
3. Sipa of House 1.02
&% m* and less 4358 39-'33 1. 4311 41,85
Swigse’ s M0 269 272 '
SnPandnger o SR o Gy a3
&, Dwner F Houss 1.60
s E.E.-qgl -ﬂ-?...TE ...Ed ar &7.58
to 051 22 35293 w4
& e v T
Beows1o00 wm 5. S 19 18,44 1
siolosiso g2 wmm 5210 4029 "
sLs0c-$2500 0 e ns el ST ner .
S25M0orhgher 00 1885 17.78 Azt 18080 )
&, M. in Fanwy 525
e I e e SRR . TN
Seange MRl M, %35 2136 1
7. Education T
Sradenls 159,64 317 1420 ol |
g Senool 5139 T R s
_ Colloga or M 2837 2 1753 met
N -
o e A AR T RN E: T W N e
Bl Cobar /Saiespeoin 1861 1'I'.|-Ei|f a5.35 1242
farmers, Fahommen, ofe. 2645 T 2.5 2078 .
ovsws T T e o sy e I E
 Studerns, e o ad B0 LT _

15



Identifying Viewer Segments for T
V Programs

3 Persons ormare 35,089 11} 3865 4083 3158 201 16,56 30.88

2. Commercial Vieswing Time
Total 12.98 443 1913 24156 1582 7.08 1920 16308

3Persors or more 310 100 168 /10 287 187 448 218

3. Mumber of Zapaing
Zapping 1245 313 2480 E4fE 1708 4 65 0.5 BB.55

'Y Fopalars 4 wpafiosr of 9911 kel
Tl ks st e b

Co-occurrence Information for Three
Program Types on Weekdays

One-Act Music,/

ClustorMame ~~~~~~~~~~~~~~ Nows = Drawas < Culture/Arts
Drama and Entertainment (DEF) 100 &% .14

information 800 SPOE[ISF) WL A
PN I PO IR, s e R

16



